
 

 

Lesson 6: PDFs 

 

What I mean by a PDF is any document produced in word, publisher, via Canva, or in adobe 

that is saved as a .pdf document. They are carefully designed booklets or brochures of 

content written around a specific theme that are used to: 

 Capture the audience’s attention – be informative/educational/engaging 

 Attract traffic to the site from external locations  

The content of a pdf will sometimes be referred to as a white paper, eBook, presentation or 

guide. You do not have to call it anything. What you are providing readers with is a 

downloadable document on a chosen subject matter that is relevant to your industry.  

The key to PDFs is the links that you will embed in it that will lead people back to your site. 

These will be recognised by Google as external links. It is important not to litter the PDF with 

links but certainly your logo linked to your site, and a link to any relevant products or 

collections of products mentioned are key.  A PDF without links in serves very little purpose 

at all!  

 

What software can you use? 

Essentially you can use anything that allows you to convert the finished document into a 

PDF. I usually use canva.com these days just because it is very simple to use and has the 

images, design and download ability all in one place. You can also use: 

 Photoshop if you have a designer’s flare 

 Microsoft Word for a basic layout 

 Microsoft Publisher for more design capability 

 Microsoft PowerPoint if you are going down the route of a more presentation style 

PDF 

Any of the above would suffice and of course there will be many more programmes that 

save documents to a .pdf file format that you can use so there is no need to abandon all you 

know and start over.  

 

The layout 

A PDF is roughly 6-8 pages long but they can be much longer, or much shorter than this. We 

produce 6-8 page documents consistently for clients. They are perfect for big occasions like 

Christmas, Valentine’s Day, Easter, Halloween, Bonfire Night…  

They can be really strongly designed and we always follow the same formula in this regard: 

TITLE PAGE 



 

 

CONTENTS PAGE 

PAGES OF CONTENT 

You can also add a back page to the PDF.  

The best way to show you how we do a basic PDF is to show you one. So I have stripped the 

branding and links out of an example of a client who sells magic products. See below.  

Use it as your guide – I will paste it in towards the end of this PDF (just incase it has escaped 

your notice the Etoomi series contains many PDFs but these are not commercially 

orientated so do not contain lots of images and links).  

 

The checklist for a PDF: 

 Keep the colouring and design in keeping with you branding.  

 Keep them simple and visually striking.  

 Put one or two links on each page – there can be more but do not overdo it. 

 Always put a link to your site in them. 

 Share them to these sites for the best syndication and SEO benefits:  

 Scribd 

 Slideshare 

 Issuu 

 4shared 

 Box 

There are many more paid sites that you can build up to but for now monitor your success 

with these free sites as they may be enough to give you a boost and satisfy that strand of 

your digital marketing campaign.  

 Browse the design and layout below and let your creativity flow when producing 

your own set of PDFs. They can be text based or more image based depending on 

whether you are showing off a new range of educating people on your industry.  

 Choose an angle – how to guides, explanation booklets, product range brochures, 

history pamphlets, educational presentations and try and create a series of PDfs 

rather than just one.  

Good luck!  

 

 

 

 

  

https://www.scribd.com/
http://www.slideshare.net/
http://issuu.com/
http://www.4shared.com/
https://www.box.com/en_GB/home/


 

 



 

 



 

 



 

 



 

 



 

 



 

 



 

 

 


